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Confidentiality & Disclaimer

This presentation incorporates information contained in the interim results announcement (the “Results
Announcement”) for the six months ended 30 June 2Q:L7 of SinoMedia Holding Limited (the “Company”).
This presentation should be read in conjunction ‘with the Results Announcement and is qualified in its
entirety by the more detailed information ané,,ufmanaal information contained in the Results
Announcement. h‘(l -

Other than the information contained in the Resut Ann
this presentation, in whole or in part, and you may . isclose any of the contents of this presentation or
use any information herein for any purpose witho y"' the Company’s prior written consent. You hereby

agree to the foregoings by accepting delivery of this presentation.

ouncement, you may not reproduce or distribute

The contents of this presentation have not been reviewed or approved by any regulatory authority in
Hong Kong or elsewhere. The contents of this presentation are not investment, legal or tax advice. You are
advised to exercise caution in perusing the contents of this presentation. If you are in any doubt about any
of the contents of this presentation, you should obtain independent professional advice.
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Keynotes in 1H2017
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Business Review

Overview of business segments

TV media resources management (MRM)
Integrated communication services (ICS)
Content operations

Digital marketing

Internet media

Si“OMedia




Overview of business segments
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TV.media resources management (MRM)
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MRM clientele
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Tourism and City Image B Automobile and transportation ™ Health and Medicines
B Consumer Goods B Real Estate and building materials B Others
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Integrated communication services (ICS)
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Creative production
of commercial ads
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Content op__c_erations

Documentary
operation

SinoMedia
PSA platform
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Digital marketing
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Internet media
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Financial Review

Financial summary
Segment revenue

Strict cost control
Healthy balance sheet
Trade debtors in control

Cash flows
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Financial summary

(RMB '000)
Revenue 689,058 581,876 +18%
Gross profit/(loss) 94,325 (864) >100%
Gross profit margin (%) 13.7% (0.1)% 13.8pts
Profit/(Loss) from operations 18,579 (71,888) >100%
Profit/ (Loss) attributable to equity 9,518 (56,465) 5100%
shareholders
Basic earnings/ (losses) per share(RMB) 0.018 (0.103) >100%
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Segment revenue - MRM
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Core TV programmes ad time
RMB Million
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Segment revenue — ICS

{"8ix Months ended 30 June
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(RMB ‘000) 8 | 2087 2016 Change
~ 1 r \ ”u' |i
—— ‘ L “ :;3

Turnover 353,098 537,562 -34%
Revenue

(after netting off procurement 48,723 38,720 +26%
cost under IFRS)
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Segment revenue — Content operations

: == f," Six nq_lonths ended 30.June
, )
(RMB'_’C;;OO‘) Q l ' ‘ 2016 Change
-t ' l
== /) IV )7
~ } e /
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Segment revenue
—Digital marketing & Internet media

f',Sii( Months ended 30 June

{RMEEEE0) 2016 Change
Digital ?rﬁﬁnliarké't/ing
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& Internet media 11,306 +218%
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‘Segment revenue = Rental income
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Strict cost control

(RMB '000)
Total operating expenses as a % of revenue 11.6% 14.6%
Selling & marketing expenses 27,235 27,529
as a % of revenue 4.0% 4.7%
General & administrative expenses 52,724 57,594
as a % of revenue 7.6% 9.9%
Included in Cost & Expenses:
- Depreciation & Amortisation 13,523 16,127
- Impairment losses on assets 3,741 (911)
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Healthy balance sheet

(RMB '000)
Cash and cash equivalents 612,177 552,531
T_r"aée debtors (net of impairment) | 203,383 117,423
Current assets | 1,144,585 1,087,262
Total assets 2,014,514 1,973,937
Current liabilities 498,923 454,231
Net assets 1,515,591 1,519,706
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Trade debtors in control

(RMB '000)

Neither past due nor impaired

Less than 6 months past due

More than 6 months but
less than 12 months past due

More than 12 months past due

Trade debtors and bills receivable
(net of impairment losses)

Turnover days

136,912

43,817

13,244

9,410

203,383

42

70,790

27,597

10,986

8,050

117,423

30
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Cash flows

(RMB '000)
Net cash generated from operating activities 132,077 18,638
Net cash generated from investing activities 1,046 35,220
Net cash (used in) / generated from financing activities (73,274) 52,484
Net change in cash and cash equivalents 59,849 106,342
Cash and cash equivalents at 1 January 552,531 418,098
Effect of exchange rate changes (203) 1,440
Cash and cash equivalents at 30 June 612,177 525,880
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Outlook
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