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Confidentiality & Disclaimer

This presentation incorporates information contained in the annual results announcement (the “Results
Announcement”) for the year ended 31 December 2016 ‘of SinoMedia Holding Limited (the “Company”).
This presentation should be read in conjunction ‘with the Results Announcement and is qualified in its
entirety " by the more detailed information anmuflnanual information contained in the Results
Announcement. h‘(l -

Other than the information contained in the Resut Ann
this presentation, in whole or in part, and you may . isclose any of the contents of this presentation or
use any information herein for any purpose witho y"' the Company’s prior written consent. You hereby

agree to the foregoings by accepting delivery of this presentation.

ouncement, you may not reproduce or distribute

The contents of this presentation have not been reviewed or approved by any regulatory authority in
Hong Kong or elsewhere. The contents of this presentation are not investment, legal or tax advice. You are
advised to exercise caution in perusing the contents of this presentation. If you are in any doubt about any
of the contents of this presentation, you should obtain independent professional advice.
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Business Review

Overview of business segments

TV media resources management (MRM)
Integrated communication services (ICS)
Content operations

Digital marketing (iBCP)

Internet media
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Overview of business segments

TV acvertising
Content operations

I. TV media resources management
(MRM)

Il. Integrated communication services
(1CS)

lll. Content operations
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TV.media resources management (MRM)

————

~ onetime slots “Daily Agricultural
package News”

“The Rural World”
&
other time slots

Exclusively underwritten 11,155 minutes of advertising time in CCTV-1, 4, 7

S o M d . and all ad resources of CCTV-9.
iInoviedia’



MRM clientele

————

2016 - 2015

2%

2%
)

® Tourism & City Image B Consumer Goods B Automobile & Transportation
® Health & Medical © Real Estate & Building Materials ™ Finance & Insurance
B Energy & Refinary Others
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Integrated communication services (ICS)
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Creative production
of commercial ads

SinoMedia’

Content op__c_erations

Documentary
operation

SinoMedia
PSA platform
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Digital marketing

chnology
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360 million
view
accumulated

20 million
user data
recorded

6 million
USErS
interacted
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and lead China’s
agricultural
branding
communication
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contents, 70%
increase of traffic

Highlighted PGC
content from
professional travelers
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Financial Review

Financial summary
Segment revenue

Strict cost control
Healthy balance sheet
Trade debtors in control

Cash flows
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Financial summary

(RMB '000)
Revenue 1,299,289 1,256,871 3%
Gross profit 120,236 301,580 -60%
Gross profit margin (%) 9% 24% -15pts
(Loss)/ profit from operations (31,051) 172,259 -118%
(Loss)/ Profit attributable to equity (27,066) 121673 122%
shareholders
Basic (losses)/ earnings per share(RMB) (0.05) 0.220 -123%
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Segment revenue — ICS

Iﬂ For the year ended 31 December

1

(RMB “000) 2015 Change
Turnover 1,057,576 +3%
Revenue
(after netting off procurement 44,797 25,274 +77%
cost under IFRS)
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Segment revenue — Content operations

(RMB _’Obo‘)

2015 Change

¥ 1' ;. }
|

Content,o;}érations

12,236 +207%

SinoMedia
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Segment revenue
=Digital marketing & Internet media

_.h, Fé}r the year ended 31 December

(RMB 'boo‘) ( 2015 Change
| |
é | 4]
Digital marketing 100%
Internet media 17,158 16,833 +2%
L ] [ ] ®
SinoMedia
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Segment revenue = Rental income

',.' Forthe year ended 31 December

(RMB}_’O_;OO‘.) 2015 Change
L\ A
B / Do ¥
Rental inccyne 46,565 51,218 -9%
L ] [ ] ®
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Strict cost control

(RMB '000)
Total operating expenses as a % of revenue 14.2% 11.7%
Selling & marketing expenses 57,638 44,071
as a % of revenue 4.5% 3.5%
General & administrative expenses 126,337 103,436
as a % of revenue 9.7% 8.2%
Included in Cost & Expenses:
- Depreciation & Amortisation 31,266 33,265
- Impairment losses on assets & goodwill 23,283 7,009
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Healthy balance sheet

(RMB '000)

Cash and cash equivalents

Trade debtors (net of impairment)
Current assets

Total assets

Current liabilities

Net assets

SinoMedia’

552,531

117,423

1,087,262

1,973,937

454,231

1,519,706

418,098

98,033

989,596

1,929,821

305,679

1,624,142
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Trade debtors in control

(RMB '000)

Neither past due nor impaired

Less than 6 months past due

More than 6 months but
less than 12 months past due

More than 12 months past due

Trade debtors and bills receivable
(net of impairment losses)

Turnover days

70,790

27,597

10,986

8,050

117,423

30

63,007

18,860

6,139

10,027

98,033

27
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Cash flows

(RMB '000)
Net cash generated from/ (used in) operating activities 75,839 (223,032)
Net cash generated from investing activities 17,544 160,509
Net cash generated from/ (used in) financing activities 38,075 (318,208)
Net change in cash and cash equivalents 131,458 (380,731)
Cash and cash equivalents at 1 January 418,098 801,773
Effect of exchange rate changes 2,975 (2,944)
Cash and cash equivalents at 31 December 552,531 418,098
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Outlook

hina’s total ad spend is

strategies of develc pin‘

e.-'ient-orl : t?dﬁ Ji

n along wit V9,

I - |

.
=
wrr

SinoMedia




	幻灯片编号 1
	幻灯片编号 2
	幻灯片编号 3
	幻灯片编号 4
	幻灯片编号 5
	幻灯片编号 6
	幻灯片编号 7
	幻灯片编号 8
	幻灯片编号 9
	幻灯片编号 10
	幻灯片编号 11
	幻灯片编号 12
	幻灯片编号 13
	幻灯片编号 14
	幻灯片编号 15
	幻灯片编号 16
	幻灯片编号 17
	幻灯片编号 18
	幻灯片编号 19
	幻灯片编号 20
	幻灯片编号 21
	幻灯片编号 22
	幻灯片编号 23
	幻灯片编号 24

