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Confidentiality & Disclaimer

« This presentation incorporates information contained in the interim results announcement,
(the “Results Announcement”) for the six months ended 30 June 2012 of SinoMedia
Holding Limited (the “Company”). This presentation should be read in conjunction with the
Results Announcement and is qualified in its entirety by the more detailed information and
financial information contained in the Results Announcement.

* Other than the information contained in the Results Announcement, you may not reproduce
or distribute this presentation, in whole or in part, and you may not disclose any of the
contents of this presentation or use any information herein for any purpose without the
Company’s prior written consent. You hereby agree to the foregoing by accepting delivery
of this presentation.

« The contents of this presentation have not been reviewed or approved by any regulatory
authority in Hong Kong or elsewhere. The contents of this presentation are not investment,
legal or tax advice. You are advised to exercise caution in perusing the contents of this
presentation. If you are in any doubt about any of the contents of this presentation, you
should obtain independent professional advice.
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Executive Director since
2006 and Chairman since
2007

Over 20 years of
experience in the media
industry

Previously held various
senior positions in Xinhua
News Agency

Fudan University (BS &
Master) and Cheung Kong
Graduate School of
Business (EMBA)
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Company Representative

CEO since founding the
Company in 1999

Previously a news
broadcaster, reporter and
director of CCTV

Recognised as “Top Ten
Influential Female
Advertising Professionals
in China” by various
magazines

Beijing Broadcast Institute
(Certificate) and Cheung
Kong Graduate School of
Business (EMBA)

Qualified Accountant and
Company Secretary since
2008; CFO since 2010

Over 15 years of
experience in accounting
and auditing

Previously the Financial
Controller and Qualified
Accountant of TCL

Chinese University of
Hong Kong (BS) and
Monash University (MBA)
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sting: 8 July 2008
* Market Cap*: HK$1.7 billion

« Shares Outstanding*: 558 million shares

1,500

* Website: www.sinomedia.com.hk 1000
* Headquarters: Beijing, China
« Shareholding structure:

¢ Mr. Chen Xin & Ms. Liu Jinlan (54%)

+ Bain Capital (21%)

- Public (25%)

500

*As at 31 July 2012
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(RMB million)

2008

2009

2010

2011
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Outperform industry average with net profit increased by 9%

Revenue of integrated brand communication services & creative production of
advertisement and content increases by 341% & 47% respectively

Manageable operating expenses accounting for 9.4% of the group’s revenue
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New Media
Investment &
Integration

Creative
Production of

Media
Resources
anagement

Integrated
Brand
ommunication
Services
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Media Resources

Clients

* Marketing and " Multinational Domestic
promotion Companies  Companies

*JORES
 Innovation media

campaign strategy C}&%’i o
&)

CHINA LIFE
B E A S

. ® MEYEsS
S ONY wmomE PING A OF CHINA

BRI T

Efficient execution

Mobil sunnG sses

FedEx & FAM&ME#IT

Served over 1,600 baodr ===
enterprises and 500 cities
and tourism destinations
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http://en.wikipedia.org/wiki/Image:BMW_Logo.svg
http://www.fedex.com/us/
http://www.cartype.com/pics/162/small/volvo_logo2006_lg.jpg
http://www.google.com.hk/imgres?imgurl=http://www.logosc.cn/images01/2008199112355230.gif&imgrefurl=http://www.logosc.cn/art/time_kind.asp?page=83&bb=2008&usg=__AFKsYYnwa5WmO7yETmYSJmjUXrI=&h=265&w=300&sz=8&hl=zh-CN&start=7&zoom=1&um=1&itbs=1&tbnid=IsMmbUIv4SGmoM:&tbnh=102&tbnw=116&prev=/images?q=%E8%98%87%E5%AF%A7%E9%9B%BB%E5%99%A8+logo&um=1&hl=zh-CN&safe=strict&tbs=isch:1&ei=9HCATePVMKbh0gH8y9TqCA
http://www.google.com.hk/imgres?imgurl=http://wiki.mbalib.com/w/images/a/a9/%E4%B8%80%E6%B1%BD%E9%A9%AC%E8%87%AA%E8%BE%BElogo.jpg&imgrefurl=http://wiki.mbalib.com/wiki/%E4%B8%80%E6%B1%BD%E9%A9%AC%E8%87%AA%E8%BE%BE&usg=__JvwCNOQG8Nhx3KxBByFD_pZgvmY=&h=143&w=197&sz=18&hl=zh-CN&start=4&zoom=1&um=1&itbs=1&tbnid=fAPLvJptsSed9M:&tbnh=75&tbnw=104&prev=/images?q=%E4%B8%80%E6%B1%BD%E9%A6%AC%E8%87%AA%E9%81%94+logo&um=1&hl=zh-CN&safe=strict&tbs=isch:1&ei=-HGATbfiKsOP0QGG-82ICQ
http://pica.nipic.com/2008-07-10/2008710174641828_2.jpg
http://www.shanghai-electric.com/

MRM - Underwritten Media
Resources in 2012

The Group had approximately 19,814 minutes of advertising time
resources on atotal of 47 programs in 5 Channels.

X A
' CCTV-1 | /CCTV-4 , (CCTV-5 | CCTV-7 y  CCTV- NEWS
(General) I(riglra?aﬁ%nal (SjpEuiE)] (Military and (English News)
including Europe Agriculture)
and US%

[ [

f LI Fas"S

“Night News” “Across the Strait” “Weather Forecast”
during iy N
“News 30” “China News “Sports News” Zhi Fu Jing All programs on
Racages ‘ CCTV-NEWS
‘Focus on the
“Exposition of Three Agric,L,JIturaI
Chinese Culture Issues
Relics”
“Daily Agricultural
“China Showbiz” News”
&
two time slots “The Rura] World” &
\ / \ packages / \_ / \ other time slots/ \ /
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» Covering TV, the Internet and mobile Internet, radio, print and outdoor

Comprehensive media

Omni-media _ _ _ o platform with
procurement services Newly acquired  CCTV prime time bidding online video websites
e “Top 10 CCTV
0 advertising
onie s | B
q;:ﬁi agencies” for 6 IL

PICC

FEAREMRE
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POSTAL SAVINGS BANK OF CHINA

consecutive years

2011:

- Distinguished
Underwriting Agency
- Star Execution
- Star Sales

SUNING 75T E8
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http://www.google.com.hk/imgres?imgurl=http://www.logosc.cn/images01/2008199112355230.gif&imgrefurl=http://www.logosc.cn/art/time_kind.asp?page=83&bb=2008&usg=__AFKsYYnwa5WmO7yETmYSJmjUXrI=&h=265&w=300&sz=8&hl=zh-CN&start=7&zoom=1&um=1&itbs=1&tbnid=IsMmbUIv4SGmoM:&tbnh=102&tbnw=116&prev=/images?q=%E8%98%87%E5%AF%A7%E9%9B%BB%E5%99%A8+logo&um=1&hl=zh-CN&safe=strict&tbs=isch:1&ei=9HCATePVMKbh0gH8y9TqCA

3. Creative Production of
Advertisement and Content

« Creative production services for commercial advertisements and micro films
A creative team + 40 Awards Worldwide + influential video assignments
Creative production and syndication of public service advertisementsZ. zaf##

Wholly-owned a nationwide public service advertising broadcast network of 150
regional television channels

Video dynamic management services
The only media asset management system in the advertising industry to provide

the dynamic management services of gathering, collating, editing and applying
video information
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Six months ended 30 June

(RMB ‘000) 2012 2011 Change
Revenue 719,939 (3%)
Gross Profit 152,884 5%
Gross Profit Margin 21% 2 p.p.
Profit from operations 107,853 -

Profit attributable to equity

0,
shareholders of the Company 72,708 9%

Net Profit Margin 10% 1p.p.
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Revenue from Media Reources Management Core CCTV TV Programmes Advertisement Time

RMB Million

‘ -
|** Six months ended 30 June

2012 2011
4,007

Minutes Acquired

Minutes Sold 2,892

iii

1H2008 1H2009 1H2010 1H2011 1H2012

*Revenue subject to VAT rather businesses tax since 2012.
**Revenue in 1H 2012 before VAT was around 710
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Six months ended 30 June

(RMB ‘000) 2012 2011 Change

Turnover * 474,766 33%

Revenue *

0
(after netting off procurement cost under IFRS) 6,603 341%

of operation and acq
turnover increased
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3. Creative Production of
Advertisement and Content

2

Six months ended 30 June

(RMB ‘000) 2012 2011 Change

Creative production for commercial
advertising &

Nationwide public service advertising
broadcast network

7,464 5,070 47%

a. Creative production for commercial advertising
» Achieved significant increase in contract amounts and client volume
* Won prestigious awards both domestically and internationally

b. Nationwide public service advertising broadcast network
« Continue to develop favourably; the network expanded to 150 regional TV channels
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1H 2012 .

ld Tourism & City Image; Business Promotion; Convention & IHealth & Medical
Exhibition Ll Building Materials

B Consumer Goods I Finance & Insurance

i Automobile I Others
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Six months ended 30 June

2012 2011

Total operating expenses (RMB’000) 51,154
As a % of revenue 7.1%
Selling & marketing expenses (RMB’000) 25,186
As a % of revenue 3.5%
General & administration expenses (RMB’000) 25,959
As a % of revenue 3.6%
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At 31 December

(RMB ‘000) 2012 2011
Cash and cash equivalents 913,179
Trade & bills receivables (net of impairment) 93,737
Current assets 1,479,218
Total assets 1,851,158
Current liabilities 811,679
Total liabilities 825,924
Net assets 1,025,234
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At 31 December

(RMB ‘000) 2012 2011
Current 63,515
Less than 6 months past due 10,511
More than 6 months but less than 12 months
784
past due
More than one year past due -
Trade debtors (net of impairment losses) 74,810
16
Turnover days (Full year)
Bills receivables _ 18.927
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(RMB ‘000)

Net cash from operating activities
Net cash used in investing activities

Net cash used in financing activities

Net increase in cash and cash equivalents
Cash and cash equivalents at 1 January

Effect of exchange rate changes

Cash and cash equivalents at 30 June
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s ended 30 June

2012

2011

126,373
(79,250)

(64,013)

(16,890)
795,791

(2,714)

776,187
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the media sector g
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solidate the group’s market
r core media resources

ng and expanding Integrate
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Ranking in ad spending 2011

(USD billion)
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Sources: eMarket
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Total media Ad spending, 2010-2016

Total Media Ad Spending Worldwide,
by Region and Country, 2010-2014

billions —

200 2011 2012 I‘H‘I!:!ﬂ‘ll 2015 2014
North $165.84 $171.66 $182.99 fw.n%n.n $204.38 $212.03
America [ L
—us $15372 $158.90 §169.48 $176 29518421 $189.47 §196.47
—Canada $1212  $1276  $1351 1514000 $1447 $1491 351536

Asia-Pacific $135.46 $146.30 $162.39 §179.6115197.39 $215.55 $232.79

—mon  _3aa1] S4541 4105 543,560 39136 SE0T5 S5,
=China* 153360 53868 34634 155289, $5992 $67.11 3?422:

—Australis $1474 §1456 31503 _5151. 31553 %1634

$1473

Western $116.75 $118.62 $120.64 *‘HA.M |5127.36 S129.1 5131.99

Europe ¥ 1

—Germany _ $2654 $2728 $2782 yS2831) $2874_ $2913_ $29.44
—UK $2275 $2317 $2421 1525150 32645 $27.13 $27.45
—France $1596 §16.22 51!5#?_1_51&.&';‘ $1690 $17.09 $17.n
ialy $1356 §1357 $1342 151383 51417 $1452 $14.66
Latin $27.41 $3094 $3465 'S3812 $4269 S4675 $51.33
America 1 -

—Brazil $1481 S§16.58 513.16153].1;;-_ 2253 %2478 S§27.63

Worldwide S47952 §505.12 S542 27
Note! inclades girectorias, intarnat, magannes, mobile, Newspapers,

é?‘! 00 [5614.62 564856 S683.61

autdoor, radio and TV, numbers may not add up to total due to rounding,

*excludes Hong nwg

Chinais the 3'd largest advertising market in 2011,

and is expected to be the 2"din 2013.
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Media share of Ad spending, 2012 1Q Willingness of advertisers to spend on different media 2012

Media -- % Share of Spend -- Year to Date

3

2.6% " 0.3%

Internet

Terminal Promotion

Outdoor
PR Activity “Yes
H Maybe
Newspaper ©No

Magazine

Outdoor new media

Sponsorship

M Television H Radio & Qutdoor L Newspaper Mobile Terminals

U

H Magazines U nternet i Cinema

Source: Nielsen Source: CTR Market Research
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CCITV -The TV Powerhouse in China

Market share % of each channel groups in comparison of 1H 2012 & 1H 2011

‘"
38 - L11H2012 ®1H2011
34 - 33.20 33.01
iy 30.99  30.66
30 -
28 .
All CCTV Channels All Satellite TV Channels Other TV Channels

Source: CCTV.com

Advertising Sales of Top 5 TV stations in 2011

2 SMG (Shanghai Media Group) 7.00
3 Hunan TV and Broadcasting 6.00
4 Jiangsu Broadcasting Group 4.35
5 Shenzhen Press Group 3.99

Source: China Advertising Association
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