LTV BHZ0

F 1R ERBE R {FEERERAR
SinoMedia Holding Limited

SinoMedia Holding Limited

Stock code: 623

2010 Annual Results

23 March 2011




LTVIBRZiT
PREBERERIZERARLF

Confidentiality & Disclaimer SinoMscia Holcing Limited

® This presentation and the accompanying slides (the “Presentation”) which have been prepared by SinoMedia
Holding Limited (“SinoMedia” or the “Company”) do not constitute any offer or invitation to purchase or
subscribe for any securities, and shall not form the basis for or be relied on in connection with any contract or
binding commitment whatsoever. They are only being furnished to you and may not be photocopied,
reproduced or distributed to any other persons at any time without the prior written consent of the Company.
This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of or any omission from
this Presentation is expressly excluded

= Certain matters discussed in this presentation may contain statements regarding the Company’s market

opportunity and business prospects that are individually and collectively forward-looking statements. Such
forward-looking statements are not guarantees of future performance and are subject to known and unknown
risks, uncertainties and assumptions that are difficult to predict. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or
implied by this Presentation, including, amongst others: whether the Company can successfully penetrate
new markets and the degree to which the Company gains traction in these new markets; the sustainability of
recent growth rates; the anticipation of the growth of certain market segments; the positioning of the
Company’s products and services in those segments; the competitive environment; and general market
conditions. The Company assumes no obligation to update any forward-looking information contained in this
presentation. Any forward-looking statements and projections made by third parties included in this
Presentation are not adopted by the Company and the Company is not responsible for such third-party

\_ statements and projections.
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Overview
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Key Highlights e

@ Delivered above-industry growth rate with revenue and profit attributable
to owners of the Company up 79% and 63% y-0-y respectively

@ Maintained solid balance sheet and strong cash position of approx.
RMB796 million as at 31 December 2010

@ Businesses with CCTV-7 and nationwide public service advertising broadcast
network recorded increases in revenue and profit

@ Extensive media resources with approx. 52,737 minutes of advertising time of 45
programmes in CCTV-1/13, 4, 7 and CCTV-NEWS for 2010

@ Further consolidated and expanded client base and professional team to
strengthen its highly efficient platform for brand communications

—
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Further Consolidated & Expanded Media Resources

Fostering Cooperation with CCTV

» Acquired additional underwriting rights for four programmes on CCTV-2, 4 and
5in 2011

Investments and Acquisitions

( )

» Acquired the remaining 40% interest in Golden Bridge Senmeng, one of the
largest underwriters of TV advertising time on CCTV-7

» Acquired a combined 55% equity interest in Beijing Taihe Ruishi, enabling the
Group to have full management of the national public service broadcast network

» Investment in www.lotour.com, which is the largest Internet portal for travel

industry in China
. J

Others

» Became the master advertising agent for the TV channels of MediaCorp, the
largest Singapore media company, in China

i
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Business Review




Unique Business Model

Media Resources

e ecvp

CCVP) VO
CCVED ccvD

LOtOuUr.com
\ EE-¥ ¥y

LI spasieun =DIACORP

~

_J

Tender Business
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Bidding for prime CCTV time
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Customer Service

Serving over 1,500
enterprises and 500 cities
and tourism destinations
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» Creative

» Creative advertising ideas
» Advertisement design &
production

» Communication

» Innovative media strategy
» Efficient execution

» Marketing
» CCTV
» Local TV
» Internet

g
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Customers

Multinational
Companies
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Core Media Resources on CCTV in 2010

ETV BH=iT

FiR SRR ERE R AR AR
SinoMedia Holding Limited

Underwriting rights to approx. 52,737 minutes of advertising time
of 45 programmes on CCTV

CCTV-1/13
(General)

= Two high quality
news programs,
namely “Night

News” and “News
30

Y

4

e International,

= All programs during
entire prime time
and a time slots
package

CCTV-7
(Military and Agriculture)

= Seven popular
programs covering
different time slots

~ n . z
8 o
% Nt A

= All programs on
CCTV-NEWS
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Core Media Resources on CCTV in 2011 T

CCTV-1/13

(General)

= Renewed the
exclusive
underwriting
contracts for
“Night News” and
“News 30

CCTV-2

(Finance)

Newly acquired
exclusive
underwriting
rights in 2011

N

CCTV-4

(Chinese
International,

including Europe
and the US)

|€ETV Kt
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= Renewed the
contracts for
“Across the Strait”,
“China News
Package” and a
time slots package

= Newly added the
exclusive
underwriting rights
for “Exposition of
Chinese Culture
Relics” and “China
Showbiz”

CCTV-5
(Sports)

RZIIR
WEATHER FORECAST
4

= Newly acquired
exclusive
underwriting
rights in 2011

CCTV-7
(Military and
Agriculture)

= Continues to hold
the exclusive
underwriting
rights to all
advertising
resources of

seven programs

_—

CCTV- NEWS
(English News)

INSIGHT

o | KAl

= Renewed the
exclusive
underwriting
contracts for all
programmes on
CCTV-NEWS

The no. of minutes of advertisement time available for sales on CCTV-1,2,4,5 exceeds
9,000 minutes in 2011, representing more than 40% increase year-on-year
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ccw (General)
(" b

» Exclusive underwriting rights to sell the advertising resources of two high quality news
programs, namely “Night News” and “News 30””

» “Night News” is one of the most influential CCTV program and strives to become the 2™
dominant news programme

» “News 30" is one of the top 10 CCTV programmes and ranks the 2" in terms of program
viewers’ satisfaction level *

Program:

Air time: Mon-Sun 22:00 - 22:20 Mon-Sun 12:00 - 12:30

* Source: CTR Market Research Co., Ltd., June 2010
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49117 2 JE.

) Acquired the exclusive underwriting rights to sell the advertising resources of “Make More Money” in 2011 |

» The programme focuses on new business owners and features how people manage their money

» Widely recognized as “a dark horse” among finance TV programmes

Program:

Air time: Mon-Fri 18:45 - 19:20

. J
cc.li M (Chinese International, including Europe and the US)
( R

» Renewed the contracts for exclusive underwriting rights to the advertising resources of “Across the
Strait”, “China News Package” and a time slots package

» Added the full-year exclusive rights to sell the advertising resources of “Exposition of Chinese Culture
Relics” and “China Showbiz” in 2011

» The Group has dominant position on the exclusive underwriting rights to the advertising resources of the
entire channel

LR RS
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Media Resources on CCTV-5 & CCTV-NEWS iyl

ccwa (Sports)

() Acquired the exclusive underwriting rights to the advertising resources of “Weather Forecast” in 2011 p
» Average rating of the programme amounted to 0.39% in 2010 * and tends to go up significantly when
major events are on
» The large number of young viewers will effectively enrich the Group’s clientele and fulfil different
advertising needs of clients
Program: -
) R Z IR
WEATHER FORECAST {
L Air time: Mon-Sun 07:25, 08:25, 18:28 )
ccw (English News)
r D

» Continued to hold the exclusive underwriting rights to the advertising resources of all programmes on
CCTV-NEWS in 2011

» The channel underwent a revamp to place stronger emphasis on its position as a news channel
» Provide 24-hour global news with full editorial independence

» Intended to become one of the world’s most influential international news media platforms in 2-3 years

enlr
L_Tﬁw e Red snttr

* Source: A study into 35 cities in Mainland China, CVSC-Sofres Media

i
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ccw (Military and Agriculture)

» Exclusive underwriting rights to all advertising resources of seven programs

~

» CCTV-7 has overbeat CCTV-2 with household penetration rate of 84.34%, ranking 2" among
all TV channels in China*

» High rating, high audience persuasion degree, high value/ price ratio with 1 billion TV
audience

» Benefitting from national policies that favour the agricultural sector and attach increasing
importance to “three agricultural issues”

*Source: China Central Television Audience Satisfaction Survey by CVSC-Sofres Media Co., Ltd, June 2009
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Nationwide Public Service Advertising Broadcast Network

» Covers 120 local TV channels and the advertisement time of each channel covers no less than 30
seconds of evening prime time

s

» In November 2010, SinoMedia acquired a combined 55% equity interest in Beijing Taihe Ruishi,
enabling the Group to have full management of the network

. . . —————
» Enables the Group to establish a comprehensive media resources platform [\PSPEEE smns s
. - Ad-pub Network
comprising CCTV and local channels

. J

Internet Advertising

» Established a joint venture for the exclusive operation of the largest Internet portal for travel industry

in China, www.lotour.com LOEOur.com
i i® B OF A

International Business

( Y

» Becomes the master advertising agent of MediaCorp’s TV channels (including Channel NewsAsia and
other TV channels) in China

» MediaCorp is the largest media company in Singapore. Its popular TV channels include
local channels as well as the flagship Channel NewsAsia, which is broadcasted across
the Asia Pacific region

\ v

i
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Financial Summary

For the year ended 31 December

(RMB '000) 2010 2009 Change
Revenue 1,373,173 766,804 ﬁ 79.1%
Gross profit 339,194 224,075 i 51.4%
Profit from operations 208,979 120,907 ﬁ 72.8%
Profit attributable to owners of the Company 158,064 97,245 /I\ 62.5%
Basic earnings per share (RMB) 0.279 0.172 ﬁ 62.2%

i



Sustained Growth Momentum

Revenue
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Gross Profit

S/ et
(RMB MM)
1,500 (RMB MM) 339
300
1,000 223
200
500 100
0 0
2007 2008 2009 2010 2007 2008 2009 2010
Profit Attributable to
-~ Owners of the Company - EBIT
(RMB MM)
158 (RMB MM)
150 250 208
100 200 160
150 121
50 100 80
50
0 0
2007 2008 2009 2010
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Improved Performance for CCTV-1&4 Businesses

. Average Selling Price (ASP) in CCTV-1,4 - Utilisation rate in CCTV-1,4
RMB’000 Rate
350 304 70% 64%
300 60% | 500 51% 5V
250 50% or—e
200 40%
150 30%
100 54 y/ 20%
36
50 10%
0 0%
2007 2008 2009 2010 2007 2008 2009 2010
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Diversified & Balanced Customer Base — CCTV-1 & CCTV-4 Businesses

v Composition of Clients y v Direct & Indirect Clients
RMB MM
1300
1200 RMB MM
1100
1300
1000 1200
900 1100
800 1000
900
700
800 731
600 700
500 600 508
400 500
300 400
5 300
00 200
100 100
0 0
2009 2010 Direct Indirect
" Tourism B Trade & Conference ¥ Consumer Products . -
" Auto * Health & Medicine Building Material 2009 2010

-\.w\/ices u Others
\\
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Improved Performance for CCTV-7 Business

~ Average Selling Price (ASP) in CCTV-7 - Utilisation rate in CCTV-7
RMB’000 Rate
90% 84%
30 80%
25 20 22 70%
20 o— —0 60% 54%
50%
15 40%
10 30%
20%
> 10%
0 0%
2009 2010 2009 2010
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For the year ended 31 December
2010 2009
Selling & marketing expenses(RMB’000) 67,493 29,060
As a % of revenue 4.9 3.8
e
As a % of revenue 4.0 5.8
Total operating expenses as a % of revenue 8.9 9.6
(RMB '000) 2010 2009
Finance income 20,960 6,000
Finance cost (7,406) (354)
Net finance income 13,554 5,646

—
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At 31 December

(RMB '000) 2010 2009

Cash and cash equivalents 795,791 323,084

Trade & bills receivables (net of impairment) 74,539 41,759

Current assets 1,214,899 838,550

Total assets 1,284,248 917,006

Current liabilities 410,506 154,598

Total liabilities 428,204 175,068

Net assets 856,044 741,938

—
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Improved Management of Receivables
At 31 December
2010 2009
(RMB '000) (Audited) (Audited)
Current — 90 days 67,355 25,713
91 - 180 days 44 1,873
181 days — 1 year - 18
Over 1 year - 6,855
Trade d_ebto_rs 67 399 34,459
(net of impairment losses)
Turnover days 14 34
Bills receivables 7,140 7,300

Receivables remained at a low level despite the significant increase in revenue

m Stringent control over delayed payments and continuous efforts in collecting receivables

i
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Healthy Cash Flow

For the year ended 31 December

(RMB '000) 2010 2009
Net cash from (used in) operating activities 504,392 (227,308)
Net cash used in investing activities (4,981) (3,276)
Net cash used in financing activities (25,434) (20,086)
Net increase (decrease) in cash and cash equivalents 473,977 (250,670)
Cash and cash equivalents at 1 January 323,084 574,503
Effect of exchange rate fluctuations (1,270) (749)
Cash and cash equivalents at 31 Decemeber 795,791 323,084

—
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Quarterly Advertising Expenses in China . Monthly Advertising Expenses in China
(TV, Magazine, Newspapers & Radio) (TV, Magazine, Newspapers & Radio)
YoY +18% +12% +7% +6%
000 4% 189 300 100 RMB MM RMB668 billion
(0] = 0 + 0 +3% +1%
70.000 - | In l2010
RMB B
200 60,000
177
180 170 163 175 168
160 152 50,000
145 138 142
140
190123 130 40,000
120
100 30,000
80
20,000
60
40 10,000
20
0
0 2008
Q1 Q2 Q3 Q4
42008 2009 M 2010
S——

Source: Nielsen Company




TV Remains as the Main Advertising Medium

~

W/

~

2010 Advertising Expenses in China

RMB Billion

15.3 11.0

Newspapers Magazines Radio

Year-on-year Growth

26%

Newspapers Magazines Radio

_/

Source: Nielsen Company
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Magazine  Radio

2%\ 2%

Newspapers
15%

2010 Total
Advertising Expense:
RMB668 billion

TV
81%
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Prospect of advertising and media
industry remains bright on the back of
continuous improvements in economy
and improving consumer confidence

LTV BRZG

» Extensive media
resources

» Solid client base
TV sector remains strong,
especially for the “high quality yet
scarce advertising resources”

A convergence of the Internet,
mobile phones and TV is likely to

» Excellent customer
service & brand
position

Solidify the position
as a leading
advertising operator
in the mainstream
media

» Strong management &
execution capabilities

create tremendous growth potential » Healthy financial

position

» Increasing efforts in
strategic planning for
new media

Huge market potential for new media
and internet advertising services
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Growth Strategies .
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. Diversifying Media Resources

(" b

= Solidify the position as a leading operator in the mainstream media and expanding the
market share:

— Strive to obtain additional advertisement time from CCTV and increase the utilization rate
to further boost the Group’s profitability

— Enhance our presence in the regional TV advertising market

®= Diversify mediaresources into digital media:

— Continue to seize every growth opportunity through investment and acquisition

®" Mediaplatform integration:

— Focus on business model innovation
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Open Forum




