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® This presentation and the accompanying slides (the “Presentation”) which have been prepared by SinoMedia
Holding Limited (“SinoMedia” or the “Company”) do not constitute any offer or invitation to purchase or
subscribe for any securities, and shall not form the basis for or be relied on in connection with any contract or
binding commitment whatsoever. They are only being furnished to you and may not be photocopied,
reproduced or distributed to any other persons at any time without the prior written consent of the Company.
This Presentation has been prepared by the Company based on information and data which the Company
considers reliable, but the Company makes no representation or warranty, express or implied, whatsoever,
and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the
contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of or any omission from this
Presentation is expressly excluded

= Certain matters discussed in this presentation may contain statements regarding the Company’s market
opportunity and business prospects that are individually and collectively forward-looking statements. Such
forward-looking statements are not guarantees of future performance and are subject to known and unknown
risks, uncertainties and assumptions that are difficult to predict. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or
implied by this Presentation, including, amongst others: whether the Company can successfully penetrate new
markets and the degree to which the Company gains traction in these new markets; the sustainability of recent
growth rates; the anticipation of the growth of certain market segments; the positioning of the Company’s
products and services in those segments; the competitive environment; and general market conditions. The
Company assumes no obligation to update any forward-looking information contained in this presentation. Any
forward-looking statements and projections made by third parties included in this Presentation are not adopted
by the Company and the Company is not responsible for such third-party statements and projections.




(NAL S

FiR EREIRERIERE R AR
SinoMedia Holding Limited

Page

( Major Accomplishments

‘ Financial Highlights

L Business & Operation Reviews and Future Plans




(1]
ETV BH=i7
iR S AE R R A

Major Accomplishments il e fybor i

First main-stream TV advertising operator in thePRC listed on main board

of overseas’ stock exchange
1. * Net proceeds post greenshoes: approx. RMB254 million

* Further strengthened financial position for future expansion

2. Turnover, operating profit & net profit up 53%, 101% & 185% respectively

-
3. Added CCTV-7 with approx. 4,800 min. exclusive advertisement time per year

F
4. Obtained exclusive rights for online advertisements on
the news page (ig?'ﬁjﬁ‘liﬁ) of www.cctv.com
r
5 Completed acquisitions for the media resources of CCTV and regional

TV respectively

WO



LTV D=7

FRAR S A5 Bl PR (F = AR B R A 7
SinoMedia Holding Limited

"~ ZHI FU JING



Financial Highlights
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For the year ended 31 December

(RMB '000)
\
2007 2008 Change (%)
Turnover 364,702 558,356 +53.1%
Gross profit 126,845 222,689 +75.6%
Profit from operations 79,630 159,712 +100.6%
Profit attributable to equity holders of the
42,316 120,800 +185.5%
Company
Basic earnings per share (RMB) 0.098 0.243 +148.0%
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Maintained Strong Growth Momentum o e
A— Revenue and Contracted Reven
RMB MM |
600 -
558.4
550 1 520.0
500 - +35%
450
400 385.0
350 -
300 A 263.7
250 -
200 -
150 -
100 -
2006 2007 2008 2008 2009

Contracted Revenue

Revenue driven by increased ASP and utilisation rate, as well as contribution from new clients
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Diversified and Balanced Customer Base ‘w]ﬁlmﬂiﬁﬁﬂ

SinoMedia Holding Limited

600 A 600 -
500 - H 500 ~ 28%
400 - 400 A
12%
300 - 2 300 - 35%
8%
38%
200 - m 200 1 72%
12% 51%
65%
100 1 100 1 62%
36%
0 T 1 O T T 1
2007 2008 2006 2007 2008
11 Tourism Trade&Conf_er_ence llCo_ngumer Prgducts M Direct el
| Auto Health & Medicine i1 Building Material
M Finance & Services | Others

Continuous progress in expanding direct client base
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Increased Minutes Sold and Utilisation Rate @ﬁmwﬁﬁﬁmﬂ

In CCTV Advertisements

RMB MM Minutes Utilisation rate:
500 - 20000 1 24% 32% 35%
553.0
32,704 33,526
500 - .
CAGR: +45.4% 30,000 -
400 A
20,000 -
300 -
261.5
10,000
200 A
100 - 0 -
2006 2007 2008 2006 2007 2008

1 Minutes Purchased 1 Minutes Sold

Achieved an encouraging sales growth of 45.4% in

CCTV.advertisin Sl Utilisation rate improved steadily
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Sustainable Improvement in Profitability g ol

AP— .
Margin Analysis e

RMB MM %

240 - 41% 2227 r 45% . . .

350, 0% "  GP% and NP% increased by 5% points and 10% points
0
200 - L 350 respectively:
160 - — Increased revenue from CCTV’s business
126.8 - 25%
120 A 108.5 — Breakeven in regional TV advertising services
- 15% (Operating loss in 2007: RMB12.9 million)
80 -
o — Stringent cost control on key operating expenses
40 - 27

L 5% AT—

2006 2007 2008 Expenses
E = Gross Profit =8— Gross Margin
RMB MM % For the year ended 31 Dec
160 1~ 22% - 25%
Change
As % of total revenue 2007 2008
% pts
120 1 Selling & marketing
L 15% 4.5% 4.8% +0.3
expenses
80 -
Administrative &
L 59 other operating _ 8.4% 6.7% 17
40 - expenses (excluding
bad debt provision)

2006 2007 ; 2008 R
E & Net Profit ~=— Net Marginmmm 0 R ) P —
T — e A a1, A ¢ e
* Excluding non-cash charge of convertible redeemable preference shares | * - A ' @%E ‘@EE _Etgﬁi‘“’i;"‘a*%--"



Improving Credit Terms & Healthy %!w‘ﬂﬁ%;ﬂ
Balance Sheet

SinoMedia Holding Limited

%ounts Receivable and Pa

Days
100 -
EEEEEEEEE R
84
80 31 Dec 31 oo ch
| RMB MM ange
( ) 2007 2008
50 Cash position 352 575 +63%
51 50

NAV 389 671 +72%

40
30 ROE
0, 0, +

(net profit/ average NAV) 19.1% 22.8% 3.7 pts

20 + Gy
0 _
2006 2007 2008
E @ Accounts Receivables Bl Accounts Payables Days

1. Accounts receivable days are equal to the average trade receivables divided by revenue and multiplied by the number of days in the relevant period
2. Accounts payable days are equal to the average trade payables divided by cost of services and multiplied by the number of days in the relevant period
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Our Unique Business Model R R ERA AT

SinoMedia Holding Limited

Media Resource

Multinational i :
maong Domestic Companies

Supp“ers Companies
O QD @ 6riss
s
EAR
CTV related: SONYSIEMENS [ ank ;*;mlmwmujlz
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Tourism
Destinations

Advertising Agencies

A

Other media suppliers:
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Abundant Media Resources TIANEE N8

CCTV-1 (National News) I CCTV-2 (Finance) I

& Leading morning news programme & Underwriting rights to sell the advertising time
“Media Headline” of CCTV-2’'s “China Finance Report”

34 Programmes on CCTV-4 (Chinese International) |

& TV signals of CCTV-4 are accessible to almost all regions across China,
as well as 92 foreign countries and regions

7 Programmes on CCTV-7 (Military and Agricultural) |

& 2nd highest household penetration rate after CCTV-1

& In light of persistent international financial crisis and China’s domestic
economic situation, the Group decided not to renew contract with
CCTV-9 after expiration in 31 Dec 2008
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5-year exclusive underwriting rights for advertisement time of
7 programmes on CCTV-7

CCNVED 7l 7iis

"  Enjoys high household penetration rate of 85.7%, ranking the 2nd after CCTV-1

®  Obtained exclusive rights to sell approximately 4,800 minutes of advertisement time on CCTV-7
each year

"  Benefited from the national policy that favours agricultural sector and increasing importance of
“three agricultural issues”

" Set to become the best platform for various commercial brands to tap consumer and agricultural
sectors
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Expanding Media Resources — WWW.CCtv.COm tzemmmmmenansas

SinoMedia Holding Limited

5-year exclusive rights to sell all online advertising space
in the news Page (except 4 programmes)

"  The only official CCTV information internet portal c@c‘am %‘ﬁ-@

" Expanded digital media advertising resources and
gained new business opportunities with great
potential in the digital era

®  Fortify the partnership and long-term relationship T v srttee s e L
. “ ’P“} » J meseany
with CCTV 2o ey /' = Eh

G2+ BFE GRS TUSTAERLE - BRREewENT LLd LU

"  Further diversify and extend media resources to KL o 5 1 5 14 B o w' o —

non-TV channel e e

¥, ]
¢ = a Pe%-»
oA :
4 i tR

TFET]  Fd BN l . Q




. LTVIPRZT
Strong Brand Recognition ool

2008 Most Valued Innovative 2007 Top 10 CCTV 2008 Top 10 Outstanding Selected into IAl China's
Enterprise in China Media Advertising Agency Corporate Image in China Advertising Works Yearbook

- _ Ms. Liu Jinlan, Founder & CEO of
The Most Renowned Brand in 2008 Most Reliable 2008 Top 10 CCTV SinoMedia, was elected as one of

China’s TV Advertising Agency | | Advertising Agency in China Media Advertising Agency the “2008 Top 10 People in Media

Advertising in China”
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Well-Positioned for China's TV Advertising Growth ~&TV@#EHT
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RMB Bn
USD Bn 500
450
160 400
-1.9% 350 |
140 300
250 +
200 r
120 150 r
100 r
100 50
0
2 2 2007 2
80 005 006 00 008
otal Advertli'b
60
0,
4% %
40 2%
20 13% Y
" Newspaper
0 @ Magazine
China Denmark France Japan Spain Sweden USA ‘ Radio
‘ Outdoor

Source: 2008 China Advertisements Supervision Report by CTR Marketing Research
76%

China achieved the strongest growth in total
Rl A 8 Source: 2008 China Advertisements Supervision Report
amoun:eoafcﬁng;;;gﬁrf; ding L2 by TR Marketing Research
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Strive to acquire additional advertisement time from CCTV and to increase the utilisation
rate of mainstream media resources

Further fortify the leading market position by offering quality and value-added
advertising services to our customers

Continue to seize every growth opportunity through partnership and acquisition so as to
enhance our media resources platform

Enhance our presence in the regional TV advertising market and further expand
our market in Yangtze River Delta and the Peal River Delta regions

@ Further implement stringent cost control
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